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Continued & Climax  
	 I have always found excuses to go wandering the planet in 
the name of book or song research. Though you have to spend a 
lot of time at a desk when you become a writer, being an obvious 
admirer of people like Hemingway, Beryl Markham, Mark Twain, Ian 
Fleming, Bruce Chatwin, Anne Lindbergh and a host of other writers, 
I believe you have to find the substance of a story or a song, as 
Twain said “out there in the territory”. Thus my writings cover my 
love of different latitudes, hot climates and remote stretches of 
beach front, which is what brought me to the Outer Banks in the 
first place.
	
	 When I was “researching” the character Charlie Fabian for 
my book “Where is Joe Merchant?” I knew I wanted to model him 
on the notorious pirate Edward Teech, better known in the pirate 
culture by his bad ass name of “Blackbeard”. I had seen a movie 
about Blackbeard when I was a kid and the image of this wild 
pirate with pigtails in his flaming beard swinging through the rigging 
from his ship to the one he was attacking, stuck with me. And 
when I needed a likeable villain for my novel, I knew Blackbeard 
would be the model. It was in the Key West library where I first 
discovered the North Carolina connection to Blackbeard, which 
took me to my aviation charts to figure that Ocracoke lay almost 
directly on the air route I usually traveled in my plane back and 
forth between Florida and Long Island. It is always nice when your 
work and your fun can come together like that. Ocracoke was now 
on my song line.
	
	 I drove past the airport at twilight, stopping for a moment 
when I saw several wild ponies loping along the beach. I love the 
fact that as much as we all perceive of the East Coast of the 
United States as one continuous string of cities, sidewalks shopping 
malls and endless streams of traffic along Interstate 95, there 
is still a lot of land left where wild horses rule the beach. One 
of the things I always try to find when I am on the road in a 
place like Ocracoke is authenticity. In too many coastal towns 
that I have lived in or visited, progress, or what some people call 
progress, seems to take hold in more ways than some of us not 
so progressive types would like. To me, that means finding a local 
cottage or funky beach hotel to sleep in that reminds me of the 
kinds of places I used to go with my parents down on the Alabama 
and Florida Gulf Coast when I was a kid, as opposed to a hotel 
chain or high rise. The same goes for eating. It comes down to 
one of my simple rules of travel. Sleep local and eat local.
	
	 Eating by one’s self might seem very lonely to some people, 
but when you are a road dog, you get used to it. Besides, if you 
aren’t looking to do anything but enjoy a good meal, dining solo is 
quite relaxing. When eating by myself, I always prefer the bar, or 
a table close to it, because there is always entertainment, and 
talking is an option. The hostess seated me at a table near the 
bar, and I ordered a “boat drink” and sipped my rhum as I listened 

in on the local chatter and gossip from the customers on the 
barstools behind me. The topics in beach town bars stays pretty 
constant no matter what coastline I find myself hugging - weather, 
boats, love, local scandal, sports, fishing, surfing, over-building, and 
how it used to be ten years ago. I opted that night not to join 
the discussion and just fiddled with my cell phone until my dinner 
arrived. 
	
	 After dinner, as I headed back to the cottage, I noticed 
the moon and stars were now hidden from view by what I 
suspected might be low hanging clouds that were announcing the bad 
weather that had been predicted, and as I read myself to sleep 
that night, the light from the lighthouse swept by my window in a 
constant pattern like some guardian angel standing watch.
	
	 I had spent 36 hours traveling, at times at light speed, 
along highway 12 with certain fantasies filling my brain - fly around 
the Wright Brothers Monument, test the SUF board, find some 
stand up waves, connect up with surf buddies, find some great 
seafood joints. Then, there were the unpredictable events that you 
always have to leave room for in your travels. There were plenty of 
those as well. Yes, my creative reservoir was overflowing, but then 
there is always the core truth that as a writer, you must leave 
the world of making up a story and simply do the hard work it 
takes to get it on paper.

	 Alone in the Green Tomato, bobbing across Pamlico Sound on 
a ferry boat, I knew it was my time to do the work, and that is 
where this journal began. It ends this evening watching the sunset 
from my desk on the Continental Drifter to the west over the Sir 
Francis Drake Channel in the British Virgin Islands where I am here 
to surf with my buddies from the Outer Banks. I never planned it 
to conclude this way, it just did. The actual journey was something 
I had promised myself I would do and from that came the idea 
for the journal. I have had a ball doing both and I hope you have 
enjoyed the trip as well. 
	
	 As I was finishing up this journal today, the thought popped 
into my brain, that I am often accused by those who know me 
well, of trying to cram thirty-six hours into a twenty-four hour day. 
To that crime, I plead guilty as charged. To quote my favorite lines 
about the passage of time, which I saw long ago scribbled on the 
men’s room wall of the Napoleon House Bar in New Orleans, “Life 
and ink run out at the same time.” - The Squid. So, when someone 
tries to tell you there are just so many hours in a day, don’t 
believe them. Fit in as many as you can, because unlike my friend 
the squid, we don’t really know when the ink is going to run out. 
You really never know if the next day is going to come or not. 
Over and out,
Jimmy, Aboard Continental Drifter
Somewhere In the Caribbean Sea

Read Jimmy’s complete diary at www.margaritaville.com/obx.mv
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MARGARITAVILLE® Mail Order Section

a COLLECTIBLE 2009 HALLOWEEN T’
“Trick or Treat in Flip Flop Feet, Give me something 
good to Drink” 100% cotton long sleeve tee. Black
S #43024, M #43025, L #43026, XL #43027 $26.95 
XXL #43028 $27.95, 3XL #43029 $28.95

b PIRATES T’
“Where There Be Pirates, There Be A 
Party” 
Great for any Halloween Party.
100% cotton short tee. Burnt Orange.
S #42408, M #42409, L #42410,
XL #42411 $21.95, XXL #42412 $22.95

1

Grammy winning producer/engineer Mark Johnson and his Playing For 
Change Team traveled the globe with a single-minded passion, to connect 
the world though music. Their ambitious journey took them from post-
apartheid South Africa, through the ancient sites of the Middle East, to 
the remote beauty of the Himalayas and beyond.  Using innovative mobile 
technology, they filmed and recorded more than 100 musicians, largely 
outdoors, in parks, plazas and promenades, in doorways, on cobblestone 
streets and amid hilly pueblos.  Each captured performance created a 
new mix in which essentially the artists are all performing together, albeit 
hundreds or thousands of miles apart. PLAYING FOR CHANGE – Peace 
Through Music is the story of this unparalleled international musical 
collaboration and its remarkable power of redemption.

Playing For Change has been one of 2009’s most unlikely and startling 
cultural phenomenons. Hear Music’s two-disc CD/DVD Playing For 
Change – Songs Around the World, released on April 28th, stunned the 
music industry selling over twenty-six thousand copies in it’s first week 
and landing at #10 on Billboard’s Top 200 Pop chart.  This remarkable 
and unpredicted popular response has been driven by more than twenty 
million video hits, countless blogs and pure viral communication between 
fans and followers.   The project’s deep emotional resonance, combined 
with the muscle of the internet and word-of-mouth has struck a profound 
and enduring chord world-wide.

Playing for Change is a multimedia movement created to inspire, connect, 
and bring peace to the world through music. The idea for this project arose 
from a common belief that music has the power to break down boundaries 
and overcome distance between people.

Playing For Change. #42969  $18.98

Playing For Change
Peace Through Music



FRONT LEFT CHESTFRONT LEFT CHEST

FRONT LEFT CHEST

FRONT LEFT CHEST

FRONT LEFT CHEST

FRONT LEFT CHEST

b

d

a

c

f

e

g

a Guitar Parrot T’
Slim cut, thin weight T’ with distressed print. White
M #42084, L #42085, XL #42086 $21.95,
XXL #42087 $22.95

b Landshark Lager T’
“Let the Fin Begin!” Garment-dyed, distressed print. 
Now Available in new Pale Ale color.
S #19815, M #19816, L #19817,
XL #19818 $22.95, XXL #19819 $23.95

c Flip Flop Repair Shop T’
“Blew out my Flip Flop, Stepped on a Pop Top”. 
Harbor Blue.
M #42712, L #42713, XL #42714 $21.95,
XXL #42715 $22.95, 3XL #42716 $23.95

d It’s Five O’clock Somewhere T’
New Design centers around a large Hurricane Glass.
Carolina Blue.
M #42178, L #42179, XL #42180 $22.95,
XXL #42181 $23.95

e Sip it T’
“Tip it, Flip it, Sip it – The Best Margaritas
come from Margaritaville”. Tequila label
design with distressed print. Green
S #42173, M #42174, L #42175,
XL #42176 $22.95, XXL #42177 $23.95

f Vintage Key West T’
Popular design now available on Long Sleeve. “Duval 
Street, Old Towne, Key West” Vintage design with 
distressed print. 6.1 oz, 100% cotton garment dyed 
long sleeve.  Double stitched seams and taped in the 
neck.  River Blue.
M #43020, L #43021, XL #43022 $27.95,
XXL #43023 $28.95

g Fly Fast, Live Slow Cap
6-panel cotton hat. Slide buckle closure. Khaki
#7284 $18.00

www.margaritavillestore.com

All T-Shirts are 100% cotton crew neck. Available only in colors shown.

2 3



FRONT LEFT CHEST

f

h

e

g

b

c

a

d

a Holiday Lights
Flip Flop Lights in festive 
holiday colors. Set of 10 lights 
- 8 ft. length. connect up to 3 
sets. Indoor and outdoor use.
#42233 $18.00

b Chillin in a “Rita”
Wonderland T’
Long Sleeve 2009 Collectible 
Design. 
S #43035, M #43036,
L #43037, XL #43038 $26.95, 
XXL #43039 $27.95,
3XL #43040 $28.95

c 2009 Holiday Cards
5”x 7” cards w/envelopes. Inside 
greeting reads: Chillin in a “Rita” 
Wonderland
Set of 20
#42450 $19.95
Single card w/envelope
#42451 $1.50 each

d 2010 Jimmy Buffett Calendar
Photos and recollections by 
longtime Buffett photographer Tom 
Corcoran.
#2242 $12.95

g Holiday Tiki Bar Hut
2009 Village Piece. Resin Tiki Bar
measures 6”L x 4.5”W x 5”H. 
Contains an LED light that requires 
2 AA batteries (not included).
Gift Boxed. 
#42406 $36.95

h Holiday Lighthouse Village Piece
Limited Supply - Second in the 
Margaritaville Village series. Limited
Edition, Collectible item. Resin 
lighthouse measures 7” H x 6” W. 
Contains an LED light that requires 
2 AA batteries (not included).
Gift Boxed.
#40950 WAS $34.95 NOW $26.27

e Margaritaville 2009 
Holiday Ornament
Solid resin ornament 
measures approx. 2.75”L x 
1.5”W x 2.5”H, wt. 2.8oz. Gift 
Boxed.
#42405 $12.95 

f Ornament Set
Traditional style glass ball 
ornaments feature three 
classic Margaritaville designs. 
Each design is hand-painted 
on the inside of the glass. 
Ornaments measure 3” 
diameter. Decorative gift box.
#40949 $27.95 1-800-COCOTEL

1-800-262-68354 5
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a Weather is Here Ladies T’
“The Weather is Here, Wish You Were Beautiful”
Ladies cut contour fit tee. Brown
S #42416, M #42417, L #42418, XL #42419 $22.95

b I Gotta Go Ladies Sweatshirt
“Margaritaville, I gotta go where it’s warm!”
Preshrunk 80% cotton, 20% polyester 10-oz.
ladies crew neck sweatshirt. 2x1 rib collar, cuffs,
and waistband. Double stitched seams. Sage Green.
S #43047, M #43048, L #43049, XL #43050 $43.95

c Ladies Peace T’
Peace Collage design on a ladies full cut long sleeve 
tee.
S #43030, M #43031, L #43032,
XL #43033 $25.95, XXL #43034 $26.95

d Ladies Flower Cap
Ladies “Fidel” style cap. Embroidered side design with 
Margaritaville along trim. Fitted cap with closed elastic 
back.
#41846 $20.95

e Flower Tote Bag
100% cotton bag with all over front design, silkscreen 
and embroidery combination. Snap closure with inside 
zipper pocket. Brown. Measurements: 20” x 12” x 
8” with 11” base. Nice roomy bag, looks great with 
matching ladies cap.
#41847 $36.95

f Margaritaville Flip Flops
Lightweight women’s thong sandal with Tan and Pink 
decorative Palm Tree strap and coordinating color base 
sole. Parrot cut-out on bottom of sole. 
Size 6 #41913, Size 7 #41914, Size 8 #41915,
Size 9 #41916, Size 10 #41917 $34.95

g Margaritaville Tropical Bracelet
Margaritaville Charm Bracelet, new Exclusive Key West 
design. The bracelet features: 6 lightweight plastic 
charms printed with Margaritaville artwork, 5 charms: 
silver enamel flip flops, sun, palm tree, shark and 
parrot. It is filled with coordinating miniature conch 
shells, frosted “sea glass” sea opal and crystal glass 
beads. All of this is on a 7 1/2” silver plate chain with
a silver toggle clasp.
#42535 $48.95

h 5 O’clock Somewhere Margarita Glass
Colorful wrap around design. Lyrics include: “It’s 5 
O’clock Somewhere! Margaritaville” and “What Would 
Jimmy Buffett Do?” 16 oz. glass
#14414 $12.00 each

i 5:00 Cocktail Napkins
Package of 50
#42447 $6.95

j 5:00 Somewhere Hanging Metal Sign
Measures approx. 7.5”W x 4”H.
#13063 $13.95

www.margaritavillestore.com
All T-Shirts are 100% cotton crew neck. Available only in colors shown. (See website for sizing)

6 7
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MargaritavillE.comVisit

and click on any location.

a

b

c

b Changes Sailboat Sweatshirt
“Changes in Latitudes, Changes 
in Attitudes” design now 
available on a 50/50 crew neck 
sweatshirt. Forest Green.
M #43041, L #43042,
XL #43043 $29.95,
XXL #43044 $30.95

c Edge of Paradise Koozie
Sailboat scene in a large 
Margarita glass. All over 
sailboat imprint on Blue 
neoprene koozie.
#42736 $5.00 each

a Republic of Margaritaville Flag
“In Margaritas We Trust”
Nylon boat flag, 2-sided print.
Measures 18” x 12”
#42922 $19.95

1-800-COCOTEL
1-800-262-6835

	 QTY	 ITEM #	 DESCRIPTION	 SIZE & COLOR	 PRICE	 TOTAL

Subtotal

Florida residents only
add 7.5% Sales Tax

Shipping  & Handling

TOTAL

Florida residents only add 7.5% Sales Tax.
For 2-Day Federal Express delivery, add $10.95.
For Standard Overnight Federal Express delivery, add $20.95.
Please include physical address.
Air Mail to Canada please add $10.95 to S/H charges.
Express Mail International Service charges apply to all 
overseas orders (Not APO of FPO).
Returns and Exchanges:
If you are not satisfied with any product, for any reason, 
return it to The Coconut Telegraph within 90 days of purchase 
date. Please include a note requesting either a refund or an 
exchange. We will promptly refund the full purchase price, 
less shipping and handling.

Method of Payment (Check One):
Sorry, No C.O.D.’s.

Credit Card Orders: Call Toll-Free 1-800-COCOTEL (1-800-262-6835)
8am to 6pm EST, Monday through Friday. $10.00 minimum credit card order.
Shipping & Handling Charges

Send to:
The Coconut Telegraph
PO Box 1459
Key West, FL 33041
Would you like to be on our 
mailing list?
Merchandise orders 
exceeding $25 guarantee 
a subscription for one year 
from order date. Yearly 
subscription only $10.

1-800-COCOTEL (1-800-262-6835)
Toll- Free line for orders only please.

All other info (305)292-8402
FAX# (305) 292-6530 or

E-Mail keywest@margaritaville.com

Signature: Signature required if using credit card

Name

Address

City	S tate	 Zip

Telephone

❏ Personal Check (Enclosed) ❏ Money Order (Enclosed)
Make check or money order payable to Margaritaville.

Credit Card Number 	 M	 M	 Y	 Y
Exp. Date

CID Code
Found on either front or back of card 3-4 digits.

Orders up to Charges

$15.00 $6.95

$15.01 - $30.00 $8.95

$30.01 - $45.00 $10.95

$45.01 - $65.00 $11.95

$65.01 - $90.00 $13.95

$90.01 - $125.00 $15.95

$125.01 - $200.00 $17.95

$200.01 - $250.00 $19.95

$250.01 + $21.95 For Quick and efficient service, please complete the order form above before calling. Thanks.
128 



Werewolves of Margaritaville
Jimmy & The Coral Reefers in London
On July 5 Jimmy performed at Shepherds Bush Empire in London, 
England for the first time in his career, 233 years and one day 
after the rockets red glare first lit up the north American sky. 
Let’s hope that the interval will be less before his next visit. 
Londoner John Graveling posted his thoughts on the appearance in 
an online forum, and excerpts are presented here.

After 40 years of gig-going I thought I had seen it all, but last night was 
something the likes of which I have never seen. Complete reverence of the 
man by a sell-out crowd, decked in grass skirts (even some men), scantily 
clad women of all ages in coconut bras and other beach regalia. Not a normal 
shirt or t-shirt in sight and more inflatable beach balls, sharks, dolphins 
and parrots than I have ever seen in one place. The crowd demographic 
must have covered all ages between 25 and 70.

Twenty minutes or so before he was due on the stage the chant “We want 
Jimmy” went up and the lights eventually dimmed.  Then onto the stage 
came the man wearing a bright orange t-shirt , Bermuda shorts and no 
footwear. He bounced around and from the opening chord of the first song 
(Will Kimbrough’s “Piece Of Work” with Will trading lead vocals with Jimmy) 
the crowd sang along, very loudly, in time, and in tune. 

For the next two and half hours the stage was his, the crowd loved every 
moment and he said he could not believe he had not played London during 
his 39 year music career. It was a total experience, not like any gig I have 
ever been to. Sure I’ve heard crowds sing along with Bruce etc., but nothing 
on this scale. To his fans this man means good times and up beat music.  
The crowd upstairs stood most of the night making the moves in all the 
right places at all the right times. As he says, “it’s summertime music to 
enjoy”.  Lyrically he is witty, sarcastic, writes from everyday experience, is 
topical, political and has great pop sensibilities. He is close to John Prine in 
many ways as an observer of life’s trials and tribulations e.g. “We Are The 
People Our Parents Warned Us About”. The eight piece Coral Reefer Band 
consisting of three guitarists, keyboards, bass, drums, percussionist/steel 
drummer and a backup singer, plus Jimmy’s own, rather good guitar work, 
gave it their all. We had a calypso “Brown Eyed Girl”, a storming encore 
(there were five total encores) of “Werewolves of London” and a finale of 
“Yellow Submarine”. In between, apart 
from a rousing “Southern Cross” it was 
all Jimmy and his songs of the past 39 
years. 

I can guarantee you will never have 
witnessed anything quite like it. I was 
lucky enough to get an invite back to 
the after-show party at the band’s hotel 
where Jimmy told me he was absolutely 
blown away by the reception. He thought 
a few might turn up, not the 1,900 who 
did.

John Graveling

Next Issue: Peter Mayer writes of his 
experience in London.

Jimmy took time out of his busy schedule; and by busy we mean 
trying to put an hour glass of sand in an egg-timer and by schedule 

we mean surfing, singing and socializing, to answer a few Survival Skills 
questions from Alexandra Wolfe at Men’s Journal. Highlights below.

What advice would you give the younger you?
To learn to play the piano, and I wish I would have learned another 
language earlier. I struggle with both now, but music is the universal 
language.
What’s the best piece of advice you ever received?
Herman Wouk gave me this advice: “As a prose writer, just get a page 
a day done and don’t try to do anything else.” That seems to work. 
The task of writing a big book, it takes discipline, while writing a 
song is so refreshing it’s like skipping along like a stone on the ocean.
What one skill should every man have?
To be a good reader, because then you don’t have to be a good 
conversationalist to be knowledgeable. I’m shy.
What is the handiest survival skill you have?
I’m a pretty good field medic. From my Boy Scout days I can patch 
people up. I can do stitches, which comes in handy in remote surf 
breaks.
What do you want to do before you die?
Learn to hang ten. Go to space. Go to Pitcairn Island, where my 
Buffett ancestors are from. And go to Antarctica.
How do you make your favorite drink?
It’s basically good Caribbean rum, coconut water, a fresh piece of 
lime and lots of ice. No bubbles, lots of electrolytes, and no hangover.
What’s the secret to staying young?
For me it’s being in the water everyday, whether it’s surfing or 
swimming. I look at these guys in Hawaii and they’re
80 years old in the surf break and look great.
And that’s all they do. I want to be in that
club when I’m that old.

Photo: Sunshine



MargaritavillE.com
Women’s Footwear Styles: Zuma and Savannah

Men’s Footwear Styles: Zuma, Diamond Head Chestnut, Havana and Barbados (Shop margaritavilleretail.com/footwear)

12 13



MargaritavillE.com

Margaritaville Explorer™ Cordless Frozen Concoction Maker™

Here’s a discovery as earth shattering as the New World . With no need 
for a cord, this portable powerhouse can lead your party into uncharted 
territories. Take it tailgating. Throw a bash at the beach. Whip up 
frozen drinks right on your boat.

The Margaritaville Tailgating Grill- Coming Soon

14 15
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